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Abstract

The study aimed to identify the techniques of Arab Caricature dealing with the
Arab situations from 2011 to 2020, by revealing the types of caricature, its
topics functions, trends, artistic methods, and personalities, as well as
identifying the influential political forces, non-linguistic symbols and their
connotations, and techniques linguistic and persuasive used in expressing Arab
situations after 2011 in Arab Journalism

caricature.

The study used the survey method, content analysis, comparison method, and
semiotics, the data of the study were collected through a content analysis form,
and semiotic analysis form, for a sample drawn using the industrial month
method, to analysis the content of the issues of (Tishreen—Al Jazeera-Almasry
Alyoum— Alshorouk) newspapers issued in 2011 to 2020, and a purposive
sample for semiotic analysis that includes caricature that dealt with Arab
situations after

2011.

The results showed that Arab newspapers published 1,734 caricatures
distributed between general caricatures at rate of 83,1% and private ones at
rate of 16,8%. Political caricature is presented in private caricature, the direct
and sarcastic style of presentation are presented in private caricatures, while
the symbolic is presented in private caricature. The caricature also covered the
local scope first, and was dominated by the negative trend, and the goal of
addressing the topics was with sarcasm. The linguistic methods used in the
caricatures of Tishreen, Al-Jazeera, and Al-Shorouk newspapers focused on
mix codes and word play, While Al-Masry al-Youm relied on word play, and
Tishreen used analogy as a persuasive method, while Al-Jazeera and Al-
Shorouk resorted to metaphor, and Al-Masry Al-Youm focused on exaggeration

and irony.
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